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Our brand is critical to our success. Our logo, our
packaging, our advertising—they all in some way
conftribute to what defines the MyCar Autohouse
brand. Though seemingly unrelated, each word, each
encounter, each visual representation becomes part
of the brand experience: the collective experience
that customers, prospects, employees and the general
public have with our company.

Brand Standards for the design and production of
printed and digital materials are an important part of

the MyCar Autohouse brand identity. Well written and
designed communications material reflect the integrity
and reliability of our products and services. Consistency
helps exising and potential MyCar Autohouse customers
quickly recognize the brand.



Brand Guidelines are appropriate when you require
flexibility in creating certain communications. Consider
the guidelines as builders—concepts to help create
communications that leverage and build our brand
without sacrificing consistency. There will be situations
that no system can anficipate, and in those instances

please contact MyCar Design Department for assistance.

A logo serves the same purpose as an individuals signature.
It authenticates the source of a product, service, or docu-
ment; it represents values the company stands for, and it is
a symbol unigue to that company. Our logo is a key visual
element, a unique and cohesive graphic unit. It should
not be redrawn, reproportioned, or modified. Always use
MyCar logo without modification from the downloadable
files available on the Internet at:
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The positive logo is used on white or light surfaces. The

preferred combination is orange, gray and black version.

The friangles of MyCar logo appear in orange, referred to
as PMS 208, the rest in gray, referred to as PMS 442, See

“Color Palette” section of this book to find out about logo
color usage on the other permitted backgrounds.

The MY CAR Autohouse logo must not be used as a word, be distorted or reproportioned.
The word “autohause” should not appear:
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never reverse the order of color
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or skew the MY CAR Autohouse logo

The logo is one of MyCar's most valued possesions.

To ensure that it remains the exclusive property of MyCar
Autohouse, it must never be used incorrectly. The MyCar
Autohouse logo is a graphic and must not be recreated
with standard typefonts, skewed or streched. Examples
above show the most common misuses.
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Typography establishes a consistent look for a brand in
! all visual communications and packaging, collateral and
web sites. While it would be impractical fo choose only
one typeface for all situations, it is practical to choose
several and outline circumstances where they are most
fitting. In most cases the Century Gothic family should be
used. However, if Century Gothic is unavailable when
using electronic templates, approved alternatives are:
the Arial Family preferably Verdana and Verdana Bold.

regular ABCDEFGHIJKLMNOPQRSTUVWXYZ
"""""" abcdefghijklmnopqgrstuvwxyz
123456780
Generally, the logo should be separated from the other
elements on the page by the distance equal to the width italic ABCDEFGHIJKLMNOPQRSTUVWXYZ
of the stem of the letter “M". This distance as shown here abcdefghijkimnopqgrstuvwxyz
(see orange dotted square) should be considered the 123456780
minimum uninterrupted space surrounding the logo. It is
usually desirable to allow more clear space. The logo bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
should not touch or be connected fo any other abcdefghijklmnopqrstuvwxyz

elements on the page. 123456780



LETTERHEAD & BUSINESS CARD

When a customer receives correspondence in the form of a letter
or a business card, we're directly communicating our brand.
Soit's important we approach stationary in a uniform way.
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October 25, 2005 2.74.56.39
2.74.57.58

Dear Mrs. Jones,

Annos undeviginti natus exercitum privato consilio et privata impensa

comparav, per quem rem publicam a dominatione factionis oppressam in
libertatem vindicavi. (Ob quae) senatus decretis honorificis in ordinem
suum me adlegit, C. Pansa et A Hirtio consulibus, consularem locum
sententiae dicendae tribuens, et imperium mihi dedit. Res publica ne quid
detrimenti caperet, me propraetore simul cum consulibus providere iussit
Populus autem eodem anno me consulem, cum cos. uterque consulibus
providere iussit. Populus autem eodem anno me consulem, cum cos
uterque bello cecidisset, et triumvirum rei pu consulibus providere iussit
Populus autem eodem anno me consulem, cum cos. uterque blicae
constituendae creavit
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Qui parentem meum trucidaverunt, eos in exilium expuli iudiciis legitimis - l 3

ultus eorum facinus, et postea bellum inferentis rei publicae vici bis ace.

Bella terra et mari civilia externaque toto in orbe terrarum saepe gessi,
victorque omnibus veniam petentibus civibus peperci. Externas gentes,
quibus tuto ignosci potuit, conservare quam excidere malui. Millia civium ¥
Romanorum sub sacramento meo fuerunt circiter quingenta. Ex quibus | ]
dedu in colonias aut remisi in municipia sua stipendis emerits millia
aliquanto plura quam trecenta, et iis omnibus agros adsignavi aut pecu-
niam pro praemiis militiae dedi. Naves cepi sescentas praeter eas,

si quae minores quam triremesfuerunt.

Rennos undeviginti natus exercitum privato consiio et privata impensa
comparavi,per quem rem publicam a dominatione factionis oppressam in
libertatem vindicavi. [Ob quae] senatus decretis honorificis in ordinem
suum me adlegi, C. Pansa et A. Hirtio consulibus, consularem locum
sententize dicendae tribuens, et imperium mihi dedit. Res publica ne quid

COLOR PALETTE

Color is an important tool for expressing a brand. A systematic
approach to using an established color palette will give the
MyCar brand more consistency in communications. The
colors you see were chosen to complement the MyCar
orange and gray, and each other, and to give a strong

degree of flexibility.
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Color palette was developed for MyCar logo. Car plates design was developed to be used by MyCar
Make sure you don't go beyound this four Autohause at the dillership before the vehicle sale.
assigned colored backgrounds.
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